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What is Consumer Behavior Signals?

CBS was established as a foundational tool to support local / enterprise strategies and
further enable our customer commitment.

o Objectiv

e.

Across Six
Key
Markets

A MetLife

To anticipate the business impact of new or changing consumer needs and
expectations

& Y%

— ‘V' ‘ @ ;..::. .
USA Mexico Chile China Korea Japan

LATAM Markets
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Sustainability Deep Dive - Research
Design

Quantitative Research Approach

« Quantitative online questionnaire (25 minutes length)
* Target: General Public

* Fieldwork: August 2022

» Total sample size: 10,383
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A * By country:
- * US:1,936
* Mexico: 1,522
* Chile: 1,526
* China: 2,344

* S Korea: 1,512
* Japan: 1,543

« Initial screener (country specific)

» Section on Holistic Health & Wellness
. * Section on Sustainability
Questionnaire » Country specific questions

Flow * Profiling (country specific)

A MetLife




What did we want to learn?

9 Hypothesisthe definition of sustainability is muddy, sometimes limiting, or nebulous

Research Question Research Overview

What does the term “sustainability”

mean?
(unaided)

General Definition

What actions can a company do to act

sustainably?
(unaided)

Corporate Definition
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What defines a “sustainable company”?
(aided)

ey

o What areas of sustainability are most
important?

Importance of Areas

What actions are most important within
each area?

. MetLife Confidential Proprietary Information
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What Did We Learn?... Sustainability in Summary

General Definition

Corporate Definition

Importance of Areas

B MetLife

@ Global Summary

Unaided, sustainability is mostly associated
with the environment

In a corporate context, sustainability is also
associated with the environment and
minimizing environmental impact

Protecting the environment is most
associated with a sustainable company, but
also concern for people’s wellness and
supporting communities

While the environment is the most important,
all areas sustainability are considered
important for an insurance company to operate
sustainably.

Many initiatives overlap groups, but offering fair
compensation is the highest rated action in four
of six markets (USA, China, Korea, Japan)

LATAM Summary

Unaided, sustainability is mostly associated
with the environment, but also with the ability
to operate long into the future

In LATAM, the environment and minimizing
environmental impact are top of mind, but also
recycling and conserving resources

People in LATAM associate a sustainable
company with broader efforts to support the
environment, people, and communities

While the environment is the most important
in LATAM, people in Mexico and Chile are also
very concerned with sustainable investments
and workforces.

Green investment is the most important
action that a business can take to be sustainable
in both Mexico and Chile.
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Sustainability Descriptors

' MetlLife

What does the term

“sustainability” mean?
(unaided)

What actions can a company do
to act sustainably?

(unaided)

What defines a “sustainable

company”?
(aided)




What comes to your mind when you hear the word “sustainability”?
Unaided, sustainability is most often defined as Environmentally Friendly, but also the ability to maintain

operations in the future

Top Mentions

@ Avg

Global

Environmentally friendly/Save the environment 17%

Financially stable/secure /enough money for needs

Ability to sustain/Being able to handle anything

Longevity/Long term/Long lasting

Being able to self support/take care of oneself

Ability to maintain/at a certain rate/level

Ecological balance

Being balanced/Maintaining good balance in all aspects
of life

Recycling/reusing resources

8%

6%

6%

3%

3%

2%

3%

5%

M tL'f Base Total Mexico (n=1522), Chile (n=1626)
e I e Q111 What comes to your mind when you hear the word “sustainability”?

“Something that is maintained over time without affecting
our environment.”

“Sustainability refers to permanence over time, that is,
worrying about renewing resources.”

“Something that is kept over time without harming anything
or anyone.”

“Take action not to harm the environment and contribute to
climate change”

“Achieve a benefit whether economic, physical or of any other
type, but without harming nature or another human being.”

“A balance between economic progress and environmental
care”

Confidential Proprietary Information
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e When a company is focusing on sustainability efforts, what are

the types of actions they take to act sustainably?
Unaided, sustainable actions for companies also focus on the environment

Top Mentions

@Global . . .
Ave . To ensure that the change is the least impactful and harmful
Take steps to help/save the environment 13% 3-13/15/ to the environment and the people living around them.”

13% . . .
D' “Choose to invest in products or items that are low
‘ consumption and do not harm the environment”
6%
“Check that the economic health of the company is good

Financial planning/Make good financial decisions 3% ﬁ- 12//‘; enough to be able to keep the same standard”

fh

Recycle/Make recyclable products 8%

fh

Conserve/Use less resources 6%

Employee assistance/benefit programs 4% “2% « . oy . . .
Py prod 3% Actions capable and willing to generate a minimum/negative

impact on the environment.”
Reduce carbon emissions/footprint 3% ‘. 2%

“I think | started by taking care of the planet and then

. .. o & 1% s . . . 4
Be more responsible/Make better decisions 3% HL 2% ‘:’ thinking first about the client, and resuming programs to help
- them”
Reuse/Use reusable things/products 3% ﬁl g:ﬁ’
o ol “Seeing the impact that the company has on the society
Be community oriented/Help people 4% “l Doy where it is located”

] ; _ : _ . . . .
MetLlfe Base Total Mexico (n=1522), Chile (n=1626) = . ' Confidential Proprietary Information 1
Q112 When a company is focusing on sustainability efforts, what are the types of actions they take to act sustainably?



When defining what a sustainable company is, which of the
following aspects would you consider to be part of that

definition?

Sustainable companies need to do far more than just protect the environment.

% Descriptor of sustainable company (Select all that U ‘
apply)
LATAM Average MEXICO CHILE Global
Protecting the environment _ 1% 67% 74% 59%
Helping create.more economlcfa.IIy _ 62% 61% 63% 599
sustainable communities
Improving people's health and wellness _ 61% 58% 63% 51%
Aligning to a global climate pledge _ 47% 45% 49% 43%
Taking cc?ncrete steps to F:reate a more _ 44% 42% 46% 40%
diverse and inclusive workforce
Enabling social equity _ 34% 31% 38% 34%
None of these || 2% 1% 2% 7%
2% 1% 3%

| don't know what sustainability means I 2%

M tL'f Base Total Mexico (n=1522), Chile (n=1626)
e I e Q113 When defining what a sustainable company is, which of the following aspects would you consider to be part of that definition? Please select all that apply.

% Sign > Global Average
% Sign < Global Average
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When defining what a sustainable company is, which of the
following aspects would you consider to be part of that

definition?

% Descriptor Byerre'rs focus more (-vidviecenvironment regardig@sestainability. Younger géheeationsdhink

comnnnv

Protectimﬂ Eleirblﬁga d Iy

Helping create more economically
sustainable communities

Improving people's health and wellness

Aligning to a global climate pledge (eg.,
UN Sustainable Development goals, Paris Climate
Agreement, etc.)

Taking concrete steps to create a more
diverse and inclusive workforce

Enabling social equity

63%66%

@) @e

42% 60%1965%

@)

58% 59%9%60%

) ®

48%60% 51% 66%

o) @

38%A243%A9%

2920%B2%35%

® GenZ e Millennial Gen X

)_

75%6%

35%39%80%46%

® Boomer

52%

74%74%

61%64%64%1%

)

60%1%

@) o

) B [ )

A2984%A9%62%

52%53%55%1%

L ()

71% 73%

84%

]
. MetLl fe Base Total Mexico (n=1522), Chile (=1626)
Q113 When defining what a sustainable company is, which of the following aspects would you consider to be part of that definition? Please select all that apply.

54%58%58%65%

@ 00

45%51%52%55%

@

49%0%1%52%

@ 09)

36%41%44%6%

D)

37%37%40% 41%

32%33%5% 355%
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What areas of sustainability are

Wh at areas Of most important?
sustainability are most within sach area? T
important?

' MetLife



Most Important for Insurance Companies to Operate Sustainably

Based on Top 3 Most Important

LATAM

A MetLife

Which of the following are most important to you when it comes to
what an insurance company can do to operate sustainably?

In LATAM, environment & investments are most important, but all areas still matter

Environment

ONLY

&
Global
Support a more sustainable

environment

il
| o
-_—

i

Investments

56%

@& 48%

Make more sustainable
investments (e.g., buildings,
ports, agriculture, green

energy)
()

&
54%

58%

Base Total Mexico (n=1522), Chile (n=1626)
Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important.

Workforce

Support a more sustainable
workforce

a

49%

‘U'

49%

Community

[ () ]
46%

@ 42%

Support more sustainable
local communities

‘U'

49%

“

43%

Products & Services

&

@

Make their products and
services more inclusive for
everyone

) &
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Which of the following are most important to you when it comes to ‘:’

what an insurance company can do to operate sustainably? Mexic
Younger Mexicans place higher importance on the environment and sustainable investing °
than all other areas.

Environment Investments Workforce Community Products & Services

- d
54%

)

Most Important for Insurance Companies to Operate Sustainably

Support a more sustainable Make more sustainable Support a more sustainable Support more sustainable Make their products and
environment investments (e.g., buildings, workforce local communities services more inclusive for
ports, agriculture, green everyone
71% 69% enerQY)
IS 65% 62% 1o
£ ot 59% 569 56% 55%
g ° 54% ’ 50% 52% % °°%°
€ 51% 6 6% 52% a7, 51% 48% 479, 50% 49% 49% 5%
§’ 40% 42% 379 39% 40% 40%
M
g
=~
5 S S ] 8 ©
3 N ERx Nl E R g g NE ERx
8 cfle c 2 cfe c 2 10 9 2 cflle c 2
o = [0} o W= o) = = o @l = o)
OCRZ=ZRO > Ol =3 KO > > > > Ol =3 KO >

H Base Total Mexico (n=1522) . . . .
. MetLI fe Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important. Confidential Proprietary Information 16



Most Important for Insurance Companies to Operate Sustainably

Based on Top 3 Most Important

A MetLife

Which of the following are most important to you when it comes to
what an insurance company can do to operate sustainably?

Chile

Older Chileans are much more likely to prioritize the environment, while younger people
are nearly as concerned about sustainable communities as the environment

Environment

Support a more sustainable
environment

O,
. 66% 70% 69%
62% 61%

54%

S
c
c

2

=

Gen-X
Male

Gen-Z

Investments

58%

Make more sustainable
investments (e.g., buildings,
ports, agriculture, green
energy)

O,
57% 57% 01 59% oo

30%

S
c
c
2
P

\VE)

Base Total Chile (n=1626)
Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important.

Workforce

Support a more sustainable
workforce

52% c£hor 51% 52%
50% si» 47%

(o]

©
c
c
2
P

Products & Services

&

Make their products and
services more inclusive for
everyone

0,
49% 5% 45% 459 A8%

S
c
c

2

=

Male

Community

Support more sustainable
local communities

49% 49% 45%
42% °
40% zgo, °

S
c
c
2
P

\VE)

Gen-Z
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& Environment
Sustainability Area #1

* Most closely associated with the term
“sustainability” and most important
aspect.

* Investment in green projects,
environmentally mindful
products/services, and tangible actions
are most important.

A MetLife
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If an insurance company wants to operate sustainably by
supporting a more sustainable environment, how important are the ot

following?

Sustainable environments are primarily associated with green investment, mindful
Imporrieldchs AN &e DoaRS ea Nhian @ik €4 616 Sustainable Environment

7% 7% 714%

They invest in green They create products They are taking tangible
and renewable energy and services that are actions to address climate
projects mindful of environmental change such as reducing
protection carbon footprint (i.e.,
lowering energy usage)
97% 98% 97% 98% 98% 97% 97% 97% 97%
Very/ . . .
Somewhat . . .
Important o 80% o 79% 9
1% 75% 1% 74% 74% . 76%
71%
Very
Important

LATAM  MEXICO  CHILE LATAM  MEXICO  CHILE LATAM MEXICO  CHILE

) & ) & ) &

68%

They are involved in They work with their They provide LEED Their employees
tree planting initiatives supply chain to ensure Certified and healthy volunteer to address
around the world their suppliers are also buildings for their employees environmental issues in their
addressing environmental communities
issues
96% 97% 96% 96% 97% 95%
® P PY P 91% 93% 90% 89% 90% 88%
68% 66% 69%
62% 61% 63%
% 56%
54% 58% 50% 50% 50%

LATAM  MEXICO  CHILE LATAM  MEXICO  CHILE LATAM MEXICO  CHILE LATAM  MEXICO  CHILE

) @ - @ - @ - @

Confidential Proprietary Information 19

M tL'f Base Total Mexico (n=1522), Chile (n=1626)
e I e Q118b If an insurance company wants to operate sustainably by supporting a more sustainable environment, how important are the following?



&- Investments
Sustainability Area #2

* Ranked 2nd most important aspect of
sustainability, investments directly linked
to the environment are most important.

* Green investment is most critical, as well
as not investing in environmentally harmful

industries

A MetLife

Y
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A
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Investments

If an insurance company wants to operate sustainably by making 0

more sustainable investments, how important are the following?
Investing in green/renewable energy and non-harmful industries are viewed as more  Priority#2
important than infrastructure and minority-owned business.

Important Areas for Insurance Companies in Order to Make More Sustainable
Investments

Im\p{g;%/ant 80% 68% 49% 40%

They do not invest in industries

They invest in green and seen as harmful for the They invest in infrastructure such as They invest in female and
verv/ renewable energy projects environment roads, bridges, ports, and buildings minority-owned businesses
Somewhat
Important
97% 98% 97% 97% 98% 97%
o ® [ o ® o 87% 87% 86% 85%
8 79%
80% 79% 81% . 80% ® ]
Very 9 7% 75% ® ® PS o 73%
Important .
49% A7% 51% 46%
40%
35%
LATAM MEXICO CHILE LATAM MEXICO CHILE LATAM MEXICO CHILE LATAM MEXICO CHILE

) & N & N & 5 &

M i i = . . . .
MetLlfe Base Total Mexico (n=1522), Chile (=1626) ) . ) ) ) ) Confidential Proprietary Information 21
Q118d If an insurance company wants to operate sustainably by making more sustainable investments, how important are the following?



Workforce
Sustainability Area #3

* Workforce sustainability is more important
in Latin America compared to other global
markets.

* Unlike other markets where compensation
stands apart, the most important aspect of
a sustainable workforce in Latin American
countries is providing training for career
growth

A MetLife
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22



If an insurance company wants to operate sustainably by

supporting a more sustainable workforce, how important are the

following?

Workforce

Training, fair compensation, and health & wellness programs are most important for a

ImporﬁHﬁ&@b@ﬁJbllr%uW%Kfm&%ies in Order to Support a More Sustainable Workforce

58%

76% 73% 4%

They provide training and They offer fair They provide health and They are committed
for their employees for compensation to wellness programs for to diversity, equity, and
career growth employees their employees inclusion
Very/ 97% 98% 97% 96% 97% 9 97% 97% %
Somewhat 96% 9% 91% 92% 91%
Important . . . . . . . . . . . .
76% 74% 8% 75% 73% 76% 74% 76% 73%
5 62%
58% sdo
Very
Important
LATAM  MEXICO CHILE LATAM  MEXICO CHILE LATAM  MEXICO CHILE LATAM  MEXICO CHILE

) & (5 & 5 & ) &

M tL : f' Base Total Mexico (n=1522), Chile (n=1626)
e I e Q118a If an insurance company wants to operate sustainably by supporting a more sustainable workforce, how important are the following?

They provide healthy
workspaces for their

57%

52%

employees such as LEED
certified buildings

93%

57%

LATAM

93%

56%

MEXICO

)

93% 91% 92%

58%
52% 51%

CHILE LATAM MEXICO
& (5

Confidential Proprietary Information

They have a
diverse workforce

O

Priority #3

90%

53%

CHILE

23



svs Community
Sustainability Area #4

* Latin American markets rank community
higher than other global markets.

* People expect corporations to take the
lead on supporting communities they
operate with investment and low-cost
services.

Confidential Proprietary Information 24

A MetLife



Community

If an insurance company wants to operate sustainably by
supporting more sustainable local communities, how important are

©

the following? prisity 4
Providing support where they operate, no-cost services to those in need,
and financial support are equally important for community actions.
%
important 69% 64% 60% 46%
They support the communities in They provide no cost services to They provide financial support Their employees volunteer in
which they operate those that need them (i.e., philanthropy/donations to their communities
improve the financial health of
communities)
97% 97% 96% 93% 94% 999% 93% 94% 93% 99%
) ’ 88% 0 .
Someuhat ’ ® ® ® ® o o ® PS ® 84%
Important .
69% 68% 70% . 67%
64% i 60% 60% 61% 58%
Im\p/oeltt)g/‘:mt 4¢% il 43%
LATAM MEXICO CHILE LATAM MEXICO CHILE LATAM MEXICO CHILE LATAM MEXICO CHILE
) & () & () & () &
Confidential Proprietary Information 25

M tL'f Base Total: Mexico (n=733), Chile (n=712)
e I e Q118c If an insurance company wants to operate sustainably by supporting more sustainable local communities, how important are the following?



@ Product &
SEIMICRSAreq #5

* While Products & Services are the
lowest ranked area of sustainability,
people have high expectations on what
needs to make them inclusive for
everyone

A MetLife
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Very
Important

Very/
Somewhat
Important

Very
Important

A MetLife

LATAM MEXICO  CHILE

If an insurance company wants to operate sustainably by making
products and services more inclusive for everyone, how important

are the following?

&

While Products/Services are not the most important area of sustainability overall in
importe@ AR FEFHPEMRIR LAVE - RighVRxPE IRt NSseD Bh N eekSter Makadhem inclusive

for everyone

716% 716%

They are transparent
about their products
and services

They provide
products and services
that help improve
people's health and

98% wellpess 97%

96% 7% 95%
o ® o ®
76% 76% 77% 76% 8% 77%

LATAM MEXICO CHILE
) e () &

Base Total Mexico (n=1522), Chile (n=1626)

15%

They design their
products and
services with the
needs of disabled

eople in mind
97‘2 P 88% 96%

75% 74% 75%

LATAM MEXICO CHILE

- &

14%

They provide
products and
services for people
across low, mid, and

high incomes
96% 97% 96%

74% 76% 72%

LATAM MEXICO  CHILE

) &

71%

They make sure their

products and

services are easy to

understand
96% 96%

LATAM MEXICO CHILE

‘U'

Q118e If an insurance company wants to operate sustainably by making products and services more inclusive for everyone, how important are the following?

95%

73%

&

70%

They provide support

They provide support
to different types of

to diverse

families communities
96% 97% 95% 96% 98% 95%
70% 70% 70%

64% 66% 63%

LATAM MEXICO CHILE LATAM MEXICO CHILE

) & ) &
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LATAM priorities vary significantly from the global average with higher
importance placed on areas directly related to green investment and the

environment

Most Important Activation Areas
within Sustainability Area
Latin America Average

80%

They invest in green and renewable energy projects

They invest in green and renewable energy projects 7%

They create products and services that are mindful of environmental

. 77%
protection

They provide training and for their employees for career growth 76%

They are transparent about their products and services 76%

They provide products and services that help improve people's

76%
health and wellness )

They offer fair compensation to employees 75%

They design their products and services with the needs of disabled

L 75%
people in mind

74%

They provide health and wellness programs for their employees

They provide products and services for people across low, mid, and

L 74%
high incomes

@

Global Average

58%

54%

54%

52%

I i I k'I

54%

54%

59%

47%

53%

49%

A MetLife

Only actions in the Top 5 in at least one country are shown.
Community actions are not in the Top 5 for any country.

'H'

Mexico

79% 81%

75% 80%

79%

74%

74% 78%

Ieciff‘

3 76% 77%
75% 77%
73% 76%
75%

74%

76% 73%

76% 72%

Community

Confidential Proprietary Information 28
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Which of the following are most important to you when it comes to

what an insurance company can do to operate sustainably? Chile
While Collar Chileans look for companies to focus on the environment

Environment Investments Workforce Products & Services Community

- d
58%

&

Most Important for Insurance Companies to Operate Sustainably

Support a more sustainable Make more sustainable Support a more sustainable Make their products and Support more sustainable
environment investments (e.g., buildings, workforce services more inclusive for local communities
ports, agriculture, green everyone
66% 9
64% 65% 65% aegael )
. 59% 61% 61% W 0%
5 . 52% 53% 52% 55%
5 50% 48% 49% ° 49% 49%
g 45% ] 9 o | 44% 44% 9 o
kS 44% 42% 43% ° 42% 43% 43% 43%
T 38%
o
s . . . . .
15} ° & o ° LY
8 3 3 3 3 S
~ [} L) () [0} [0}
5 = = 2 2 =
3 3 8 5K 3 5K 3 3
8 2 2 3l ° 2 N B 2 z
B 3 S S B > f S &3 3
Work Role Company Size Work Role Company Size Work Role Company Size Work Role Company Size Work Role Company Size

Company Size

Small = <100 employees
Mid = 100-4999 employees
Large = 5000+ employees

H Base Total Chile (n=1626) . . . .
. Me‘tLlfe Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important. Confidential Proprietary Information 30



e Which of the following are most important to you when it comes to ‘
what an insurance company can do to operate sustainably? Chile

Most Important for Insurance Companies to Operate Sustainably

Caregiver Disability MetLife Customer LGBTQIA+
Yes No Yes No Yes No Yes No
Support a more sustainable 50% 47% 61% 66% 68% 63% 70% 64%
environment Y 4
Make more sustainable -
investments (e.g., buildings, ports, . 65% 64% 64% 56% 64% 56% 59% 58%
~ agriculture, green energy)
g Supporta more sustainable £ § 56% 59% 45% 51% 45% 50% 47% 46%
~ workforce an
s
M
2 . .
g Make their produgts and services (.0" 48% 45% 44% 47% 45% 47% 45% 45%
S more inclusive for everyone - )
: i ¥
Support more sustainable local (W g 44% 42% 46% 42% 46% 42% 51% 44%
communities () ]

H Base Total Chile (n=1626) . . . .
. MetLlfe Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important. Confidential Proprietary Information 31



companies are more likely than medium/large to prioritize local communities

Environment Investments

54%

Make more sustainable
investments (e.g., buildings,
ports, agriculture, green

Support a more sustainable
environment

Most Important for Insurance Companies to Operate Sustainably

ener
1S 69% QY) 65%
3 62% 62% 62% °
3
g 51%
3
s
%
g
~
s
3 5k
L‘g © © © © © © E 2
= = = = = = > ]
Work Role Company Size Work Role Company Size

Company Size

Small = <100 employees
Mid = 100-4999 employees
Large = 5000+ employees

B MetLife

Base Total Mexico (n=1522)

Support a more sustainable

@
~
c

Workforce

workforce

@©
<
c

Work Role

©
~
c

47% 449 45%

Medium
Large

Company Size

Which of the following are most important to you when it comes to
what an insurance company can do to operate sustainably?

Employees at large companies are more likely to focus on investments to operate sustainably, while employees in small

Community

Support more sustainable
local communities

@
~
c

@
~
[ =

Work Role

©
<
c

53%
48%
41%

Company Size

Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important.

)

Mexic
o)

Products & Services

)

Make their products and
services more inclusive for
everyone

1%

41%
35%

®© © ®
~ ~ ~
c c c

Work Role

Company Size
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Most Important for Insurance Companies to Operate Sustainably

Based on Top 3 Most Important

B MetLife

Which of the following are most important to you when it comes to
what an insurance company can do to operate sustainably?

Support a more sustainable
environment

Make more sustainable
investments (e.g., buildings, ports,
agriculture, green energy)

Support a more sustainable

workforce

Support more sustainable local
communities

Make their products and services
more inclusive for everyone

Base Total Mexico (n=1522)
Q117 Which of the following are most important to you when it comes to what an insurance company can do to operate sustainably? Please choose up to three of your most important.

.IQ

<

&

Caregiver
Yes No
48% 50%
62% 60%
54% 55%
51% 46%
43% 36%

Disability
Yes No
65% 61%
55% 53%
49% 49%
51% 49%
50% 40%

MetLife Customer

Yes

66%

56%

52%

49%

45%

No

60%

53%

48%

50%

39%

Confidential Proprietary Information

LGBTQIA+
Yes No
55% 64%
56% 54%
44% 49%
47% 49%
42% 40%

Mexic
o)
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Investments

Investing in female and minority-owned businesses is more 0
important to Women and BIPOC consumers.

% Very important

They invest in female and minority-owned businesses
m Male Female

51%
41% 41%
36% 0 9
26% ron 299 >°%° 29% 3006 2%
20% 22%
L] []
Market Avg. us Mexico Chile China Korea Japan

M tL‘f Base Total (n=10383), US (n=1936), Mexico (n=1522), Chile (n=1626), China (n=2344), Korea (n=1512), Japan (n=1543) Confidential Proprietary Information 34
e l E Q118d If an insurance company wants to operate sustainably by making more sustainable investments, how important are the following?



In Mexico, diversity & DEI commitments are more important

in larger companies, while the opposite is true in Chile

% Very important

They are committed to diversity,
equity, and inclusion

They have a diverse workforce

They provide health and
wellness programs for their
employees

Small = <100 employees
Mid = 100-4999
employees

Large = 5000+

' -MetLife

42%43%49%

Market Avg.

39%39%48%

Market Avg.

48%48% 5%

Market Avg.

#=
“—
51% 56%060%

us

56%48%

usS

59%59% 65%

us

61%

m Small = Mid

53%52%

Mexico

62%

70%
55% 51%

Mexico
76% . _,,80%
(o]

I65/

Mexico

Base Total (n=10383), US (n=1936), Mexico (n=1522), Chile (n=1626), China (n=2344), Korea (n=1512), Japan (n=1543)
Q118a If an insurance company wants to operate sustainably by supporting a more sustainable workforce, how important are the following?

&

<, o,
60/:58/347%

Chile

53% 47%

in-

Chile

67%68% 0%

Chile

Large

61%
31% 39%

China

35%38%44%

China

_ 59%
319 ¥2%

China

29%32% 059

Korea

219% 24% 22%
N

Korea

309, 1% 35%

Korea

Workforce

@
Vg

04%28%29%

Japan

199, 29%34%

Japan

20% 169 27%
I =

Japan
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Community

Low-income consumers value no-cost services more than @
those who are wealthier but are not more likely to value
philanthropy.

m Low HHI mMid HHI High HHI
% Very important

3 s (<) i ® K *
71%
0,
62%5g9, o0, 64% 6294
45% 0 46% 46% 4304 v 43% 41%
They provide financial support 42% 44% 37% 3694  30% .
(i.e., philanthropy/donations to 23% 022% 19%
improve the financial health of . I ..
communities)
Market Avg. us Mexico Chile China Korea Japan
71% 9%
7% 7%
0,
: . 1% 20641% = 4 %0410 46% 4005
They provide no cost services to 30% 950/,30% "y
those that need them I I 19% .0 .019%18%
Market Avg. Mexico Chile China Korea Japan
MetL'fe Base Total (n=10383), US (n=1936), Mexico (n=1522), Chile (n=1626), China (n=2344), Korea (n=1512), Japan (n=1543) ) Confidential Proprietary Information 36
l Q118c If an insurance company wants to operate sustainably by supporting more sustainable local communities, how important are the following?



Women are more likely than men to place importance on
insurance companies providing financial support and no-cost

services.

% Very important

They provide financial support
(i.e., philanthropy/donations to
improve the financial health of

communities)

They provide no cost services to
those that need them

Market Avg.

0
21% 48%

Market Avg.

=

us

49%

42%

us

m Male Female

() &

60% 62% 53% 64%
Mexico Chile
66% 68% £70, 63%
Mexico Chile

. MetLifE Base Total (n=10383), US (n=1936), Mexico (n=1522), Chile (n=1626), China (n=2344), Korea (n=1512), Japan (n=1543)

Q118c If an insurance company wants to operate sustainably by supporting more sustainable local communities, how important are the following?

44%
33%

China

39% 40%

China

Community

©

Priority #5
I
* A4
28% 31%
Korea Japan
28%
Korea Japan
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0 What defines a “sustainable company”?

Employees at large companies focus more on global climate
pledges, especially in Mexico and China.

Aligning to a global climate pledge
(e.g., UN Sustainable Development goals, Paris Climate Agreement, etc.)

Market Average

us MEXICO CHILE CHINA S. KOREA JAPAN
#i= e
= () & ® .
50%  50% 50%  92%
28% 41% 309 41% <o
30% 33%
Small Mid Large Small Mid Large Small Mid Large Small Mid Large Small Mid Large Small Mid Large Small Mid Large

Small = <100 employees
Mid = 100-4999
employees

Large = 5000+

Eplﬁ tLle Base Total (n=10383), US (n=1936), Mexico (n=1522), Chile (n=1626), China (n=2344), Korea (n=1512), Japan (n=1543)

> - ) - o Confidential Proprietary Information 38
Q113 When defining what a sustainable company is, which of the following aspects would you consider to be part of that definition? Please select all that apply.
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